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The first stage is our 5D brand process
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From this, we produce a brand blueprint, which
can also include the creation of an identity

A

ESSENCE - THE SUM OF YOUR PARTS

FAN

STRAPLINE -‘slogan’ to create interest & describe benefit

DESCRIPTOR - describing your service or organisation

PURPOSE -why you do what you do

VALUES - what you stand for

PERSONALITY - who you are

PROOF POINTS - the evidence to convince

BENEFITS - the value of your offer

FEATURES - what you offer
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